Lesson 1

@® The International Robot Exhibition is held/ once every two years.// In 2015,/ It
was held in Tokyo.// Its theme was "Robotic Technology/ - Making a Future with
Robots.”"// Among the robots on display were/ some for nursing care.// These robots
attracts a lot of attention,/ as there was a need/ for care workers and nurses/ in
Japan.//

® Nursing-care robots will do more than/ make up for the labor shortage,/ however.//
They are also expected to reduce/ mental stress in the people/ they are caring for.//
People may sometimes feel uncomfortable/ when human caregivers help them/ to bathe
or use the toilet.// They seem not to feel this way/ if their caregivers are robots.//
© An additional advantage of having nursing care robots/ comes from/ their mechanical
strength.// Helping the sick or elderly/ - lifting them out of bed,/ for example/ -
requires a lot of physical strength.// This can easily be accomplished/ by a robot.//
Human caregivers,/ on the other hand,/ often end up suffering from/ muscle pain/
when they do this kind of work.//

® There are three kinds of nursing-care robots.// Those that can do a lot of lifting/
are referred to/ as “care support robots.// another type is the "self-reliance support
robot."// This type of robot assists patients/ with rehabilitation or with walking/ in
order to help them/ to live independently.// The last type is called/ a "communication
robots.”// It can communicate with/ the people using it.// Some communication robots
are shaped like/ a cute animals,/ while others can play the violin.// Through their
special features,/ they can improve the health and quality of life of their patients.//

Such robots are already being used/ in nursing care for elderly in Japan.// Some people



have doubts about the real benefit of using robots,/ but/ opinion from/ the people who

actually use them/ have been very positive.//

© It may be something peculiar/ to Japan that/ such nursing-care robots are so warmly
welcomed.// At a meeting of participants from Japan and Germany,/ the German
Ambassador to Japan,/ Dr. Hans Carl von Werthern, asked/ those present/ whether
they wanted to be taken care of/ by robots or immigrant care workers/ in their old
age.// The answers given by the Japanese were clearly different from/ those given by
the Germans.// The Japanese tended to favor robots,/ while the Germans favored
human caregivers.// When asked the reason,/ the Japanese said that/ they would
rather receive nursing care/ from robots/ than feel sorry for care workers.// The
Germans,/ on the other hand,/ were worried that/ the machines might not work/
properly,/ among other things.//

® According to the government,/ the total population of Japan/ will be less than/ 90
million/ in 2060.// By that time,/ nearly 35 million of those people will be elderly/ - 65
years old or over.// Immigrants alone cannot supply/ the number of/ caregivers that
will be required,/ so/ Japan will have to depend increasingly on/ nursing-care robots/ in
the future.// However,/ as the German participants at the meeting pointed out,/ there
are still a number of problems/ to be solved,/ such as concerns about the safety of the
machine.// Would you feel safe/ being carried up stairs/ by a robot?// Would you
accept a shot/ from a robot?// Or will you wait/ until future technology has made/

robots seem almost human?//
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Lesson 2

@ In 2010,/ a major company in Japan decided to make/ English the official language/
in the office.// The company started to offer it employees/ free English class.// It
also put English menus/ in its cafeterias.// In the same year,/ a large clothing
manufacturer said that/ it, too, would make English its official language.// The idea
was to use English/ both n high-level meetings and in papers that employees wrote.//
® Why did such companies make/ these decision?// The answer is that/ they wanted to
increase business/ and/ make their company more global.// To achieve this goal,/ their
employees needed to be able fo communicate/ in English.// Lack of such ability would
lead them/ to pay a lot of money in/ “language costs.”// These costs include/ not only
translation cost/ but the damage that can result from misunderstanding,/ to0o0.// To
avoid such costs,/ the companies wanted their employees/ to be able to work/
smoothly/ with non-Japanese staff/ in their office.// They also wanted them/ to be
able to negotiate/ in English/ with companies overseas.// All these things considered,/
the benefits would be more than/ just cost savings.//

© Of course,/ there are many levels of ability/ in using a language.// How good did
employees of these companies need to become at English?// The president one of the
companies says that/ the English that businessmen need is/ "Globish",/ which is
different from/ the English of native speakers.// He believes that/ after mastering
special English expressions/ for business,/ his employees should have little trouble/
communicating in the language / at work.//

® Some people questioned/ this new way of thinking.// They believe/ an emphasis on
English may create/ an "English divide"/ - a split between those who understand English

and those who do not.// For example,/ someone who is very good at their work/ but not



very good at English/ may not have the respect of other employees.// Another
problem is "avoidance,"/ which sometimes happens/ among learners of a foreign
language.// They may stay silent/ if they find it difficult to use a foreign language/ to
express their thoughts.// This defeats the very purpose of/ having language for
communication.//

© The decision by companies/ to make English an official language/ in their offices/
has certainly provided an opportunity for the Japanese/ to think about/ the importance
of speaking a foreign language.// The company president mentioned above points out
that/ Japan is one of those countries/ where the top leaders in many fields are unable
to speak English.// He claims that/ this is a huge problem.// But/ he adds that/ he
does not get rid of/ Japanese language/ or/ look down on Japanese culture.// On the
contrary,/ he wants the world to learn/ about the beauty of the culture and the
people of Japan/ - but/ to learn about them/ through English.//

® When choosing a job,/ people have to think about/ many different factors/ - the
nature of the job,/ the salary,/ the hours,/ the workplace,/ and so on.// One more has
now been added/ - whether you want to work/ in a company/ where English is the

official language.// How would you feel about/ talking on such a job?//
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Lesson 3

It is sometimes claimed that/ about one-third of all food produced/ in the world/ every

year/ is wasted.// If true,/ that would amount to about/ 1,3 billion tons of food.//

@ In the developed world,/ much of the food loss occurs on/ the corporate end/
because/ the food does not meet aesthetic standards.// Incredibly,/ as much as 30
percent of the British vegetable crop is not harvested/ because it does not meet
marketing standards/ for size and appearance.// The Japanese should understand that
problem,/ as consumers here are some of the most finicky/ in the world,/ demanding
products that/ are "perfect, pristine and pretty.”// Food scandals of recent years have
also encouraged consumers/ - and supermarkets/ - to keep a close eye on sell-by
dates.// Food retailers all over the world adhere strictly/ to such warnings/ resulting
in severe losses.//

@ Estimates of the amount of waste in Japan/ range from 17 million to 23 million tons/
a year,/ the low end of that forecast is equivalent to/ 30 percent of the country's
domestic production,/ a stunning number in light of the oft-cited goal of obtaining/
“food security."// The high end/ - which comes from the Ministry of Agriculture,
Forestry and Fisheries/ is worth almost ¥11 trillion/ and/ is the monetary equivalent
of Japan's annual agricultural output.// Experts reckon/ it costs another ¥2 trillion/
to dispose of that waste.// Tokyo alone produces/ about 6,000 tons of food waste a
day,/ an amount sufficient to feed 4,5 million people/ a day.// In total,/ 40 percent of
all food in Japan/ ends up/ in the garbage.// And/ this occurs/ when 750,000 people in
Japan/ lack food security/ and/ 60 percent of food is imported in to the country.//

Short sell-by dates/ for prepared foods/ - often just several hours long/ at



convenience stores/ - also results in/ tremendous waste of perfectly good food.//

© Obviously,/ we need to pay more attention to/ shopping and eating habits.// It is not
uncommon/ for shoppers in the developed world/ to throw away/ as much as half the
food/ they buy.// The tendency to indulge is driven by/ marketing schemes that/ of fer
"buy one, get one free,"/ even if we really do not need that second item.// It is hard to
say no to a bargain.// We need to learn to say "no"/ more effectively.// Indeed,/
consumers need to be more discerning/ throughout their shopping experience/ and/ be
vocal in words and deeds.// The study of shopping habits is/ extremely advanced/ and
corporations live or die/ by their data.// If consumers make a conscious effort/ to
change their habits,/ retailers will notice.//

® Consumers can also make better use of food banks/ and/ other resources that/ help
the hungry and less fortunate.// On the individual level,/ they need to be conscious of
the less fortunate/ before they throw good food out.//And,/ they too should be
encouraging/ the organizations they work for/ and/ the places they shop/ to be equally
solicitous of the needy.// Education should emphasize the need/ fo avoid wasting
food.// Again,/ it is all about sending signals.// Tt is unrealistic to expect/ to eliminate
all waste in food.// But/ the idea that one-half of food production is wasted/ - and that

much of it/ because of aesthetic reasons/ - is intolerable.//
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Lesson 4

@ How many people have told you that/ the key to success is to follow/ your passions?/
I'd bet it's a lot.// Giving that advice to someone who's struggling/ to figure out/ what
to do with his or her life/ is easy.// However,/ that advice is actually simplistic and
misleading.// Don't get me wrong.// I'm a huge fun of/ passions/ and/ think/ it's
incredibly important to know/ what drives you.// But/ it certainly isn't enough.//

@ Passions are just starting point.// You also need o know/ your talents / and/ how the
world values them.// If you're passionate about something/ but/ not particularly
good at it,/ then/ it's going to be pretty frustrating/ fo try to craft a carrier/ in that
area.// Say/ you love basketball/ but/ aren't tall enough to compete,/ or/ you're
enthralled by jazz/ but/ can't carry a tfune.// In both cases/ you can be a terrific fan,/
going to games and concerts,/ without being a professional.//

© Taking this step further,/ perhaps/ you're passionate about something/ and/ are
quite talented in the field,/ but/ there's no market for those skills.// For example,/
you might be a skilled artist/ and/ love to paint,/ or/ crave surfing/ and/ can ride any
waves.// But/ we all know that/ the market for these skills is small.// Trying to craft
a carrier around such passions is/ often a recipe for frustration.// Think of them
instead as/ wonderful hobbies.//

® Alternatively,/ if you have talent in an area/ and/ there's big market for your skills,/
then/ that is a great area to find a job.// For example,/ if you are an accomplished
accountant,/ there's always a position for someone who/ can build a balance sheet.//

For most people in the world,/ this is where they live.// They have a job that uses their



skills,/ but/ they can't wait/ to get home to focus on the activities they love/- their

hobbies.// They count the days/ until the weekend,/ until vacation,/ or/ until
retirement.//

O The worst-case scenario is finding yourself/ in a position where you have no passion
for your work,/ no skills in the field,/ and/ there's no market/ for what you're doing.//
Take the classic joke about/ trying to sell snow to Eskimo.// Now/ imagine doing that/
if you hate snow and are a terrible salesperson.// This is a bad situation all the way
around.//

® The sweet spot is/ where your passion overlap/ with your skills and the market.// If
you can find that spot,/ then/ you're in the wonderful position/ in which your job
enriches your life/ instead of just providing/ the financial resources that allow you to
enjoy your life/ after the work day is over.// The goal should be a carrier/ in which you
can't believe/ people actually pay you to do your job.// A quote attributed fo Chinese
Tooist ohilosopher Lao-Tzu sums this up:

@ The master of the art of living makes little distinction/ between his work and his
play,/ his labor and his leisure,/ his mind and his body,/ his education and his
recreation,/ his love and his religion.// He simply purchase/ his vision of excellence in
whatever he does,/ leaving others to decide/ whether he is working or playing.// To him

he is always doing both.//
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Lesson 5

@ When we hear the word/ "communication,”/ we usually think of/ writing or speech/ -
that is to say,/ using words.// This covers our daily conversations/ with those around
us/ and/ the written language we find/ in books, newspapers, and emails.// However,/
using words is not only way/ we communicate.// We also use/ a number of means that/
do not involve words.// These include/ facial expressions, gestures, and eye contact.//
@ According to recent research,/ only about 30% of our communication/ uses words;/
the rest does not.// Other research suggests that,/ in certain contexts,/ as much as
90% of a message/ may be communicated/ without words.// This may surprise people
who think that/ communication is all about words.// This fact is,/ however,/ that
communication without words/ plays an important role in/ our daily lives.//

©Another way in which we communicate/ without words/ is through physical contact.//
In fact,/ this is one of the simplest forms of human communication/ and/ is found in
every society.// What type of contact people use,/ however,/ depends on the culture/
they live in.// For example,/ people from Latin America tend to tfouch/ each other/
often/ when chatting.// By contrast,/ people in Japan rarely make physical contact/
when having a conversation/ with others.//

® The type of body part/ you can or you cannot make physical contact with/ depends on
culture,/ too.// In Arab countries,/ men often kiss each other/ on their cheek/ in
greeting.// In countries like the U.S.,/ other the other hand,/ men greet each other
with a handshake.// They are not in the habit of/ kissing each other on the cheek.// In
many countries,/ it is common for people to pat children on the head.// This is done/ as

a show of friendliness.// However,/ in Thailand,/ touching someone else's head should



be avoided/ because the head is considered/ sacred there.//

© In a case,/ even personal space is part of communication/ without words.// For
example,/ how far apart/ do people stand/ when chatting.// The answer varies/ from
culture to culture.// Think of what often happens/ when an Arab and a Japanese person
are having a conversation/ at a party.// The Arab may step closer/ to the Japanese
person/ to shorten the distance/ between them.// But,/ a few moments later,/ the
Japanese person may step back.// The result is that/ they appear to move slowly
around the room/ in a strange kind of dance.// The reason lies/ in the different ways/
the two people view personal space.// Some studies have found that/ the natural
distance/ between two people chatting is/ the shortest between Arabs,/ followed by
Latin Americans.// After them come Americans.// The Japanese leave the greatest
space of all.//

® Behavior involving touch or personal space is/ so deeply rooted/ in each of us that/
we cannot easily control it.// Even if we try to,/ we may be wasting our time.// For
example,/ if a Japanese speaker tries to stand closer/ to other people/ when trying to
communicate better,/ it won't necessarily help.// What is important is understanding
that/ different cultures approach communication differently.// As long as people
recognize that/ different cultures exist/ and should be respected,/ communication is

likely to proceed/ smoothly.//
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